Web Publishing Basics
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· DO think about your target audience

· Who is your audience

· What is your target

· DO use good sites as models

· Study good sites to see what works and why

· DO get permission for content

· Ask before borrowing

· If page doesn’t say content can be borrowed freely, assume it’s copyrighted or otherwise protected

· DO use links to outside sites

· Don’t waste the most important feature of the Web

· Find sites that complement your site

· DO use graphics and multimedia

· Don’t overuse

· DO think before you create

· Have a plan

· Sketch your site on paper

· DO ask for feedback

· Put your e-mail address on your home page

· Ask for comments

· Compliments and criticism are both helpful

· DO test your pages

· View on different browsers

· Check links

· See how graphics and text fit together

· Spellcheck

· DO publicize your site

· www.submit-it.com
· User groups

· Press releases

· E-mails

· DO update your site

· Continually provide new and interesting content

· Use “new” icon next to updated items

· DON’T inadvertently limit your audience

· Stick to basic HTML

· Don’t use designing techniques that can’t be read by large numbers of people

· Warn people if you use nonstandard features

· Provide alternative pages, such as text-only versions

· Provide links to software that works with your pages

· DON’T abuse Netiquette

· Don’t put up offensive material without a warning label

· Don’t spam or flame to advertise your site

· www.fau.edu/rinaldi/netiquette.html 

· DON’T forget ALT tags and text-equivalent menus

· Use Alt tags to provide text equivalents to your graphics

· Some people turn off graphics

· Some people use a palmtop computer or Web-enabled cell phone

· Some people are visually impaired and use software that translates text, but not graphics, into spoken words

· DON’T forget the basics

· Include your e-mail address on your Web page

· Include a copyright notice

· Add a site map

· Give credit where credit is due

· Make the important information prominent

· Be ready to revise, based on user feedback

· Spellcheck

· DON’T make your site hard to navigate

· Keep the relationship between your pages simple

· Make navigation consistent throughout your site

· Make clear which links are internal to your own site and which go out to other sites

· Provide a site map or common menu

· DON’T forget the “World” in World Wide Web

· Global citizen – global stage

· Think through the meaning of your pages in advance
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